Great Gulf Coast Region 10 Leadership Lounge

Marketing Strategies for a Thriving Chorus

Purpose:

This guide is designed to empower Region 10 choruses with effective, inclusive, and modern marketing

strategies to increase visibility, grow membership, and promote barbershop harmony in today's world.

1. Define Your Value Proposition

- What makes your chorus unique? Is it your sound, your community, your accomplishments, your location?

- Use this to craft a one-line statement that captures why someone would want to join or support your chorus.

2. Website Essentials

- Your website is your chorus's digital home. Keep it updated, mobile-friendly, and visually engaging.

- Include: About Us, Join Us, Calendar, Media Gallery, Contact Info, and Ticket/Event Info.

- Use keywords like "a cappella,” "vocal ensemble," "barbershop harmony," and your city name for SEO.

3. Social Media Smarts

- Use platforms like Facebook, Instagram, and YouTube consistently.
- Showcase rehearsals, performances, and behind-the-scenes content.
- Use region-wide hashtags (e.g., #Region10SAIl) and local ones to expand reach.

- Encourage members to share posts and tag the chorus for wider visibility.

4. Image and Branding

- Keep your logo consistent across materials.

- Maintain a polished and professional look in photos, videos, and printed content.

5. Press Releases & Media Outreach

- Send press releases for major events, awards, leadership changes, and shows.

- Build relationships with local news outlets and community event calendars.
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- Personally invite local media to attend and cover shows-include free tickets if possible.

6. Invite Engagement

- Encourage the public to attend open rehearsals and community events.
- Include clear "Join Us" calls-to-action on all platforms.

- Offer guest nights and promote them well in advance.

7. Search Engine Optimization (SEO)

- Use relevant search phrases throughout your site: "singing group near me," "a cappella auditions [your
city]," "community choir [your region]."

- Add alt text to images and videos for accessibility and SEO.

8. Photography & Video

- Use high-quality media that shows joy, energy, and diversity.
- Hire or assign a member photographer/videographer.

- Capture both posed and candid moments.

9. Member Empowerment

- Encourage chorus members to act as ambassadors online and in their communities.

- Provide easy-to-share graphics, invites, and talking points.

10. Consistency = Trust

- Keep your message aligned across all platforms.

- Post regularly, respond to inquiries promptly, and show up for your audience.

Need help?
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Reach out to the Region 10 Marketing Team at marketing@regionlOsai.org for guidance, support, or

collaboration.

Let your chorus's voice be heard. Let your brand sing!



