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How to Make Press Contacts

1. Target relevant news outlets

Your story must be relevant to the news outlet. If you send a release to an outlet
that has nothing to do with your subject, the release will never be read.

Gather information about the source and make sure they are legitimate, then find
reporters that cover stories and subjects similar to your story angle.

Before reaching out to new outlets, go through your group’s contacts for
references. If you had media attend a prior event, reach out to them first.

2. Get on their radar

Sending a press release will not guarantee a live television performance.
Creating a relationship with a news station or reporter takes time, but it can
drastically increase awareness of your group in your community.

Start by engaging with the media outlet on social media. Comment on music
industry related stories, “Like” their social media channels.

Send an invitation to your next performance, offer a performance for community
events. You want to be patient and create a relationship that will last.

Planning will help you to not oversaturate a single media outlet. Too many
requests will harm your public relations efforts.

3. Customize your pitches

Your story angle is ready, but you’re not ready to reach out to media just yet!
Now it’s time to get creative. Media outlets will not respond to generic pitches.
They will know right away that the same pitch was sent to other outlets.

Get creative with email subject lines.

Answer the following question: Why should the news outlet share your story to
their audience? Stand out from the rest and focus on the benefits for them (not
just you!).
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